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INTRODUCTION
2019 marked a turning point for CSR, confirming its strategic dimension and profound impact on all the company’s business 
lines and processes. Its growing importance within the organisation has led to new dynamics and a reassessment of practices. A 
profound transformation has thus begun in 2019 as GL events lays foundations for an integrated approach to CSR within the group.

2019 HIGHLIGHTS
Think Green

 — Introducing a range of eco-responsible furniture and 
signage

 — Continuing investments in carpet tiles
 — Creation of the Greentech division within GL events 

exhibitions
 — Signature of a 100 % green energy contract for all French 

sites at the end of 2019
 — Transition of the first sites to a “plastic bottle free” policy"
 — First experiments in food donations to voluntary sector 

organisations 
 — Active participation in the work of the sector to prepare for 

the signature and 2020 of the Green Growth Engagement

Think People
 — Strengthening the reporting scope covered by the 

employment indicators
 — A 20 % increase in the number of employees 
 — Creation of a CSR community within the in-house social 

media to share best practices
 — Continuing to organise collaborative seminars focusing 

on CSR

Think Local
 — Training buyers about purchasing supplies and services 

from job integration structures
 — ISO 20121 certification (sustainable event management 

systems) of 6 six new business units 

Think Ethics
 — Formalising and deploying our anti-corruption policy
 — The Business and Compliance Convention for more than 

1,000 employees

OUR PRIORITIES
The strategic position of CSR within the company was 
strengthened by organising a number of exchanges in 2019 
addressing its importance for the Group's development. A 
specific seminar was thus organised for this purpose for 
the executive committee, business division committees, 
the CSR committee and the Board of Directors. 
Analysis of the expectation of external stakeholders (customers, 
local governments, institutions, financing partners, etc.), 

meetings with our senior management and feedback from 
hundreds of employees through seminars, workshops and 
surveys through our certification processes provides a way 
to update the ranking of our priorities risks. This ranking, 
based on the importance of the priorities for stakeholders 
and the strategic importance for GL events, is highlighted 
by the following materiality diagram:

MATERIALITY OF CSR PRIORITIES

INTRODUCTION

IMPORTANCE FOR GL EVENTS GROUP
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UN SUSTAINABLE DEVELOPMENT GOALS
"The Sustainable Development Goals are a call for action to promote prosperity while protecting the planet. They address a range 
of global challenges including notably education those relating to poverty, inequality, the climate, protecting the environment, 
prosperity, peace and justice. "

The four most significant goals in terms of impact or contribution for GL events' activities are as follows:

 

SDG 12- Ensure sustainable consumption and production 
patterns

 — Professional exhibitions can contribute to changes in 
consumption and production patterns (example: Smart 
Creation focusing on the topic of sustainable fashion 
at Première Vision, or the exhibitions of our GreenTech 
division, created in 2019).

 — Because events require substantial resources, it is neces-
sary to develop sustainable products and services and 
responsible sourcing practices which promote the local 
interests of the territories.

 — In particular, sustainable event catering practices have 
a significant environmental impact but also promoting 
awareness by a large public about the issue of food 
choices, food wastage and recycling waste/resources.

 — Developing proposals and implementing solutions for 
prevention, reuse and recycling, and more generally, the 
transition to the circular economy are without a doubt 
the major challenge of the event industry sector.

SDG 13 - Taking urgent action to combat climate change 
and its impacts

 — Greenhouse gas emissions: Event engineering logistics and 
the transport of attendees represent one of the two main 
sources of event-related CO2 emissions. The imperative of 
reducing greenhouse gas emissions requires us to rethink 
our approach to transporting equipment and attendees. 
It is possible to limit the impact of transportation logistics 
and attendee travel through technological changes of 
vehicles, and improved organisation of logistics flows 
and the promotion of alternative transportation solutions 
for attendees.

 — Energy efficiency: energy consumption for event lighting, 
heating and air-conditioning is the other main source of 
energy consumption. Limiting CO2 emissions consequently 
depends on achieving energy efficiencies as well as 
developing the use of renewables. 

SDG 8: Promote sustained, inclusive and sustainable 
economic growth, full and productive employment 
and decent work for all - Decent work and sustainable 
economic growth

 — The continuing growth in our workforce demonstrates 
the pivotal role of job creation as a key objective driving 
GL events’ economic development. 

 — Events are important drivers for developing indirect 
employment within regions (hotel industry, tourism, 
local service sector providers).

 — Through its commitment to diversity, in particular to 
promote employment for persons with disabilities and 
job integration, GL events contributes to a more inclusive 
economy. This priority of promoting integration is also 
reflected internally in terms of preventive measures based 
on a policy concerning low-wage earners. 

 — Employee engagement represents a key issue for a 
service company whose value is based above all on its 
human capital. 

SDG 11: Make cities and human settlements inclusive, 
safe, resilient and sustainable

 — In addition to its role as a manager of venues, GL events 
Venues also contributes significantly to business tourism, 
the economic development of businesses, and more 
generally, territorial development in the service of the public 
interest. In partnership with all the territory's economic, 
political and civil society stakeholders, GL events Venues 
is actively engaged in developing the territorial network 
and facilitating contacts between companies, industry 
associations and learned societies. 

 — Event venues represent infrastructure that serve the 
public good. Their engagement in pursuing sustainable 
approaches directly contributes to the regions' environ-
mental and social impact.

 — Much more than an ephemeral event, trade shows and 
exhibitions are powerful tools for boosting professional 
and civil society communities and for promoting territorial 
economic development. 



_NON-FINANCIAL STATEMENT_

GL EVENTS 2019 NON-FINANCIAL STATEMENT / 7

STAKEHOLDERS: LOCAL AND REGIONAL GOVERNMENTS, CUSTOMERS, 
TERRITORIES, INSTITUTIONS, FINANCIAL MARKETS…

STAKEHOLDER EXPECTATIONS

— environmental
— employment
— social
— regulatory

COMPETITION
responding to

Support
Communications 

Marketing 
Dialogue

(meetings, questionnaires,  
documents, business pitches)

Analysed by

who 
support*

 
ٱ  alerts
ٱ  information / training
ٱ  project proposals 

and launches
ٱ  definition of objectives
ٱ  contributing expertise / contacts
ٱ  developing action plans

ACTION PLANS

KPIs - REPORTING (CONSOLIDATED / BU / PROJECTS)

ADAPTING OFFERINGS

BUSINESS UNITS 
AND  

DIVISIONS

SUPPORT PROCESS OR FUNCTIONS

LARGE PROJECTS

Business Purchasing Marketing HR Operations

Management / Finance & Admin. Buildings Transport

Or

CSR TEAM EXECUTIVE 
COMMITTEE

CSR COMMITTEE 
OF THE BOARD 
OF DIRECTORS

*

INTRODUCTION

2019 GAÏA RATING 

The Gaia index ranks 70 mid-sized listed companies from a 
panel of listed 230 intermediate sized companies and SMEs 
recognised for their CSR approach and represents a key source 
of data for investors incorporating ISR (socially responsible 
investment) non-financial criteria into their decision-making 

process. As every year, GL events is reviewed and ranked 
by a non-financial rating entity. In 2019 the Group ranked 
62nd out of 230 companies assessed according to 110 ESG 
(Environment, Social and Governance) criteria. 

General ranking 62nd/230

General category: "Revenue > €500m" 46th/86

GAÏA-INDEX CERTIFIES THAT GL EVENTS WAS A COMPONENT OF THE 2019 GAÏA INDEX 

IN WHICH IT HAS BEEN INCLUDED SINCE 2015
Gaïa Rating, an EthiFinance’s ESG rating agency, conducted its annual data collection campaign covering most listed SMEs and 
medium-sized companies in France. This information is used to rate their level of transparency and performance. Rankings are 
categorised by revenue band in order to present awards to the best actors from a selective panel of 230 SMEs and medium-sized 
listed companies on the Paris stock exchange, using 3 size and liquidity criteria. The ratings are used by leading asset management 
companies in their management processes and investment decisions.

CSR ORGANISATIONAL DIAGRAM WITHIN GL EVENTS GROUP
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CSR values underpin every department (purchasing, marketing, 
sales, operations, logistics) all divisions, sites and business 
lines. The goal is to in this way ensure the integration of CSR 
priorities into GL events Group’s processes and business units. 

This integration is achieved by activating a number of levers:
 — Developing an employee booklet describing the different 

CSR impacts by job category
 — Meetings / specific business line training programs
 — Regularly participating in the different business division 

committees and the Group executive committee
 — Organisation of a collective intelligence seminar in Aubrac 

devoted to CSR (more than 70 participants representing 
10 nationalities and every type of position)

 — Developing an online community devoted to sustainable 
development through the corporate social network.

 — Sustainable development and environmental management 
systems are being gradually deployed by various business 
units, and in particular in the GL events Venues division 
and the seating systems and grandstands business line: 

With 22 business units (60 % of the division’s sales) ISO14001 
certified, environmental priorities are integrated in the 
company’s management. Adoption of the ISO 20121 interna-
tional standard for sustainable event management. 6 new 
business units were ISO 20121 certified in 2019 (Jaulin, World 
Forum in The Hague, the Square Brussels meeting centre, 
the Convention Centre and Exhibition Park of Strasbourg 
Evénements, Eurexpo, Cité Centre of the Lyon Convention 
Centre), increasing their number to 8 (43 % of sales). This 
certification process will continue in 2020 with 7 other 
business units.
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ENVIRONMENTAL 
INFORMATION
OVERVIEW OF ENVIRONMENTAL INDICATORS BY DIVISION  

ENVIRONMENTAL INFORMATION

GL EVENTS EXHIBITIONS IS AN ORGANISER OF TRADE SHOWS AND CONSUMER FAIRS. ENVIRONMENTAL DATA RELATING TO WASTE AND ENERGY 
CONSUMPTION IS NOT AVAILABLE FOR EVENTS HELD OUTSIDE OF GL EVENTS VENUES' NETWORK.  
IN CONTRAST, THEY ARE INTEGRATED INTO GL EVENTS VENUES DATA WHEN THEY ARE HELD AT OUR NETWORK OF VENUES.

GL EVENTS LIVE GL EVENTS VENUES

1,265,621 litres of fuel

2,057 Mt CO2 resulting 
from energy consumption 

Energy consumption
11,057 MWh of electricity
5,120 MWh gas
1,829 MWh fuel

Water consumption
52,849 m3 for buildings

Water consumption
428,715 m3 for buildings
160,361 m3 for heating and 
air-conditioning

Energy consumption
87,189 MWh of electricity
47,622 MWh gas
1,753 MWh fuel
12,739 MWh heating network
6,375 MWh cooling network

Waste
3,563 t NHIW   
60 t paper/cardboard  
554 t metals  
1,790 t wood   
41 t plastics  
21 t glass   
3 t carpeting
1 t WEEE
10 t organic waste
73 t other  
 
Total = 6,116 t 

Waste separation rate
42 %

Waste separation rate
25 %

Waste
6,661 t NHIW   
413 t paper/cardboard  
28 t metals  
1,161 t wood   
163 t plastics  
157 t glass   
242 t carpeting  
6 t WEEE   
73 t organic waste   
22 t other   

Total = 8,925 t

8,082 t CO2 resulting from 
energy consumption 

Inventory returns
LOGISTICS & STORAGE SITES EVENT VENUES

Provision of services for 
events

 — stands
 — audio-visual equipment
 — signage
 — carpeting
 — temporary structures

3,189  Mt CO2eresulting 
from transport



GL EVENTS 2019 NON-FINANCIAL STATEMENT / 10

_NON-FINANCIAL STATEMENT_

ENVIRONMENTAL ISSUES 
I. Sustainable products and services: Adapting our offerings – proposing alternatives
II. Waste – the challenge of the circular economy: 
III. Limiting our impact on climate change

2019 HIGHLIGHTS 
 — Introducing a range of eco-responsible furniture and signage
 — Continuing investments in carpet tiles
 — Creation of the Greentech division within GL events exhibitions
 — Signature of a 100 % green energy contract for all French sites at the end of 2019
 — Transition of the first sites to a “plastic bottle free” policy"
 — First experiments in food donations to voluntary sector organisations 
 — Active participation in the work of the sector to prepare for the signature and 2020 of the Green Growth Engagement

2020 PRIORITIES
 — Deployment of alternative offerings by all the Group's business lines
 — Implementation of a policy for the use of electric vehicles
 — Launch of projects for testing the use of solar power
 — Migration of foreign sites to green energy
 — Adoption of a policy for combating food waste
 — Gradual implementation of the plastic bottle free policy at pilot sites

I.  SUSTAINABLE PRODUCTS AND SERVICES: ADAPTING 
OUR OFFERINGS – PROPOSING ALTERNATIVES 

The integration of CSR priorities by our businesses starts with 
adapting our offerings. The sustainable development team 
provides very operational support to the teams of different 
departments to systematically integrate environmental 
issues into products and services so as to anticipate the 
needs of key decision-makers/customers. 

 — Supporting sales engineers and operational staff for large-
scale projects with a significant environmental component.  
Key projects in 2019: Meeting of the G7 Environment 
Ministers in Metz, the World Conservation Congress (in 
preparation in 2019 for the 2020 event), COP 25 

 — Research and development for new service offerings in close 
collaboration with the marketing and purchasing teams

Concrete achievements by GL events Live
New materials, reusable eco-designed products, refurbished 
or products purchased locally proposed by GL events 
Live to equip events providing different ways to promote 
environmental responsibility.
GL events Live introduced two new eco-responsible ranges 
of products:
A range of furniture and signage. The “EMMA” furniture 
collection by Les Résilientes x Emmaus Alternative voluntary 
sector organisation was initiated in 2019. Combining the values 
of creativity and solidarity, this collection is manufactured 
by persons in job integration programs from recovered 
paper. Highlighting their quality, they were just awarded 
by the city of Paris the top prize “Made in Paris” label in the 
”home universe” category. 
Four new echo-responsible signage products were introduced, 
notably honeycomb cardboard totem displays, PVC free 
tarpaulin as alternatives to the conventional plastic solutions. 

Concrete achievements by GL events Exhibitions
The Group's offering of exhibitions is in this way evolving to 
integrate sustainable development in their organisation. 
The possibilities are numerous: 

 — "green itineraries” or special green exhibition areas 
designed to lead visitors to exhibitors proposing sustainable 
alternatives

 — conferences on sustainable development challenges of 
specific sectors

 — creating exhibitions addressing sustainable development 
themes

At the end of 2019, GL events Exhibitions launched a specialised 
GreenTech division which manages a portfolio of a range of 
environmental-related trade shows and events including:

 — Expobiogaz, the renewable gas trade show
 — Hyvolution, France’s hydrogen event for energy, industry 

and mobility
 — Eurobois, the timber, woodworking machinery and 

fitting trade show
 — BePositive, the exhibition devoted to energy and environ-

mental performance for the construction industry and regions
 — Lighting Days, the lighting and LED technology meeting
 — Paysalia, the landscaping exhibition

Concrete achievements by GL events Venues
The sustainable development team works in close collaboration 
with the operational and marketing teams to develop a 
standard approach to help customers integrate CSR priorities. 
This long term project registered very concrete advances in 
2019 for the catering services offering available at our sites.
A Responsible Food and Beverage Guide was produced. 
The Paris-based sites also developed a new “Better food 

ENVIRONMENTAL INFORMATION
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for a Better World” F&B offering. The World Forum in The 
Hague also launched a very innovative initiative. The coffee 
ground of this Convention Centre will be reused as a natural 

“fertiliser” to grow mushrooms which will then be used to 
prepare various dishes served at the site. These mushrooms 
will be grown by long-term unemployed.

II.  WASTE – THE CHALLENGE OF THE CIRCULAR 
ECONOMY: 

Waste management remains a major issue for the events industry, and without a doubt one of the main drivers currently trans-
forming economic and operating models. 
While making available reusable rental equipment represents the Group's historic business, this activity nevertheless generates 
waste in light of the volume of disposable consumables used such as carpet tiles, signage, stands or customised spaces, certain 
plastic packaging, cardboard, etc.

THE GROUP WASTE 
SEPARATION RATE 

0 %

5 %

10 %

15 %

20 %

25 %

30 %

35 %

40 %

2016 2017 2018 2019
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2019

34 33 32
34

32

WASTE PRODUCTION 
BY DIVISION 

LIVE 41 %

VENUES 59 %

 

CHANGE IN RATIO OF TONNES OF WASTE 
PRODUCED / €M REVENUE  

(Venues division)
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CHANGE IN RATIO OF TONNES OF WASTE 
PRODUCED / €M REVENUE  

(Live division)
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59 % of waste processed by the Group is managed by the GL events Venues' reception sites. It should be noted that the scope of 
our intervention covers the sorting of this waste but not the volume which depends on the choice of our customers (organisers / 
exhibitors). By way of illustration, we monitor the evolution of tonnage processed by our sites in order to analyse the practices of 
our customers. Concerning events for which we are the organisers, measures are initiated at the level of GL events Exhibitions in 
coordination with GL events Live to reduce our waste production. 
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We do intervene in contrast in managing the waste separation 
processes at GL events Venues sites. 
GL events Live’s logistics sites have experienced an increase 
in volume in recent years which is explained by the waste 
originating from worksite previously collected at the event 
location. 
A working group (purchases, sustainable development, 
operations, finance) was formed in response to this increase 
in 2018 and has started to produce results in 2019. It should be 
noted that divestment campaigns can “artificially” degrade 
performance, whereby the tonnage associated with these 
divestments cannot at the present time be separated in 
the analysis. 
The classification of waste at all sites (Venues and Live) 
breaks down as follows:

WASTE PRODUCTION BY CATEGORY  
(in tonnes) 

NHIW/NON-SEPARATED WASTE
10 224T 68 %

PAPER /
CARDBOARD 472T 

3.1 % 

METALS
582T

 3.9 % 

WOOD 2950T 19.6 %

CARPETING 245T 1.6 %

GLASS 178T 1.2 %

ORGANIC WASTE 83T 0.6 % OTHER 95T 0.6 %

WEEE 8T 0.05 %

PLASTICS 204T 1.4 %

TOTAL 15,041 t

To contribute to lowering the impact of waste it is necessary to:
 — Reduce the production of waste from our services by 

using sustainable design solutions but above all reuse, 
for example reusable carpet or packaging.

 — Develop waste separation mechanisms at our warehouses, 
reception venues and worksites in partnership with 
specialised waste management partners, our operating 
teams and cleaning service providers

Concrete achievements by GL events Live 
We continued to invest in reusable carpeting in 2019. Work 
was initiated for the development of reusable packaging. 
The business unit for the Vachon House premium furniture 
range now proposes for example reusable covers adapted 
to its products. The collaboration with Valdelia, the not-for-
profit eco-agency, specialised in recycling furniture-related 
waste, also continued with an increase of 38 % of volumes 
handled in relation to 2018.

CHANGE IN TONNAGE RECYCLED BY THE 
VALDELIA ECO-AGENCY 
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The following chart presents the volume of recycled waste 
for all divisions combined. The Live division represents 72 % 
of the volume of recycled waste through this channel. 

Concrete achievements by GL events Venues
While waste separation and collection when dismantling 
events remains a major challenge, and is the focus of a 
specific cross-corporate working group, new practices are 
being developed to reduce the production of waste and also 
to combat food waste. Accordingly, the practice of using 
reusable glass bottles for water as a substitute for plastic 
bottles already adopted by the World Forum of the Hague, 
has been extended to two new venues, namely the Lyon 
Convention Center and the Maison de la Mutualité in Paris. 
A change which implies the adoption of new equipment 
and processes, notably with respect to cleaning. 

Concrete achievements for offices 
The Group has signed a master agreement with Elise, a 
sheltered work company that hires persons with disabilities. 
Paper-cardboard / plastics / aluminium cans-metal/glass. 
At the end of 2019, six sites used this system including the 
Group headquarters in Lyon, resulting in the sorting and 
recycling of nearly 15 tons through this solution. The goal 
is to extent the application of this contract to 25 sites in 
France in order to strengthen our day-to-day engagement 
and compliance, while at the same time contributing to a 
socially responsible project!
Managing event waste (and its potential use as a resource) 
is a complex issue, involving many stakeholders (service 
providers, organisers, venues, cleaning companies, exhibitors, 
waste collection and processing services providers). It 
also involves changes in processes used, impacting the 
entire sector, where for example this issue is addressed by 
the joint work of Unimev, our industry trade association. 
GL events Group naturally has an active role in the discussions 
of the sector and assures for example the chairmanship of 
the CSR commission.

ENVIRONMENTAL INFORMATION
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III. LIMITING OUR IMPACT ON CLIMATE CHANGE 
For the France (Scope 1 & 2 of the carbon assessment method), greenhouse gas emissions under Group control (excluding exhibitors 
and visitors transportation) break down as follows:

 — 76 % in energy consumption (or 10140 Mt CO2
e) for the Venues and Live scope)

 — 24 % in vehicle fleet transport (or 3,189 Mt CO2
e)

The Group conducted a GHG emissions audit (Bilan des Emissions de Gaz à Effet de Serre - BEGES) in 2019 for its worldwide 
operations (Scope 1, 2 & 3 of the carbon assessment method on the basis of 2018 data). Based on this study which is in the process 
of being finalised, action plans will be developed to reduce our GHG emissions. 

A.  REDUCING BUILDING EMISSIONS FROM ENERGY CONSUMPTION 

Measures to reduce energy consumption (see high environ-
mental value equipment and venue management) contribute 
significantly to reducing greenhouse gas emissions. 

Energy consumption (173,684 MWh) breaks down as follows: 

ENERGY CONSUMPTION BY DIVISION 

LIVE 10 %

VENUES 90 %

 

ENERGY CONSUMPTION BY TYPE

ELECTRICITY 57 %

GAS 30 %

FUEL 2 %

HEATING NETWORK 7 %

COOLING NETWORK 4 %

TOTAL 173,684 MWh

For GL events Venues' French sites, an objective was sent 
for reducing the ratio of MWh/€m to sales by 5 % (80 % of 
energy consumption in France). To take into account the 
significant biennial effect resulting from SIHRA on data, 

a comparison is conducted of odd and even years. On a 
like-for-like basis, the ratio decreased 5 % between 2017 
and 2019 for the ISO 14001 certified reporting boundary.

CHANGE IN THE MWH/€M REVENUE 
RATIO  

(Venues division France)
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The base ratio of Venues is significantly higher, reflecting 
the high level of consumption of foreign sites, notably Brazil) 
adversely affecting the global ratio. A similar trend is noted for 
France for the global data (-5 % also between 2019 and 2017).
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CHANGE IN THE MWH/€M REVENUE 
RATIO (Group)
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The Group ratio (taking into account the activities of Live 
and Venues) has been registering marginal declines since 
2016 (-3.4 %)

The levers for reducing energy consumption:

1. ADAPTING EQUIPMENT

In connection with our contracts with delegating public 
authorities while we do not always have the leeway to make 
the investments, the goal is to adapt the equipment of our 
sites to limit their environmental impact.
Many initiatives have been taken:

 — Investments in centralised technical management
 — Work on the air management systems
 — Relamping
 — Developing waste separation equipment
 — Using renewable energies

Practical achievements – selected examples:
The Parc Floral has acquired two condensing boilers fully 
compatible for use with biogas. Their very high yield of 109 % 
(compared with the 89 % for the older boilers) significantly 
reduces energy consumptions and reduces environmental 
impacts. 
The historic site of Brignais (the former headquarters and 
location of our Rhône Alpes warehouse facilities) finalised 
its LED relamping programme while a budget of €200,000 
was devoted to adopt LED lighting at GL events Venues sites. 
The new Aichi Sky Expo site inaugurated on August 30 in 
Japan was equipped with 3,969 solar panels capable of 
meeting 25 % of its electricity power requirements. 6 halls 
of 10,000 sqm are fully equipped with LED lighting. This is 
the first park in Japan equipped with ventilating systems in 
the building frame designed to optimise the distribution of 
cool air and heating. In addition, all installations of this site 
are equipped with building management systems. 

2. ADAPTING PROCESSES:

Equipment represents only one lever for reducing the 
environmental impacts of sites. Efficient management also 
requires the adoption of processes and partnerships with 
maintenance service providers.
ISO 14001 certification of our network of French venues 

(renewed for three years at the end of 2018) provides the 
framework for managing the environmental performance 
of the relevant sites through action plans, procedures, 
instructions and reporting. 

Concrete achievements:
An energy audit conducted by Schneider Electric at all our 
sites in Brazil and Italy led to the identification of a number 
of ways to reduce and more effectively manage our energy 
consumption. 

B.  DEVELOPING THE USE OF 
RENEWABLE ENERGIES;

CO2 emissions are also reduced by means of electricity 
supply contracts that include a "renewable energy" option. 
This green energy supply accounted for 20 % of the elec-
tricity consumption for the reporting boundary of French 
companies in 2019. Through a master agreement signed at 
the end of 2019, GL events has set a target of 100 % green 
energy consumption for our French sites.  This ambitious 
commitment illustrates the course set within the Group by 
the CSR policy.

C.  REDUCING EMISSIONS 
LINKED TO TRANSPORT

Greenhouse gas emissions linked to vehicle fleet transport 
account for 24% of emissions. 
Three levers for eff iciencies and reductions have been 
activated to lower the impact:

1.  GRADUALLY SHIFTING TO E-MOBILITY 
SOLUTIONS FOR OUR EMPLOYEES

The changeover of the fleet of light vehicles (company cars 
and service vehicles) is a complex subject and it is necessary 
to rethink existing practices. In 2019, the Holson Consulting 
Group was selected to conduct an in-depth study designed 
to lay the foundations of our future vehicle policy. In parallel 
with this in-depth study, initial trials for a car-sharing system 
for electric vehicles were conducted in the greater Paris 
region (Île-de-France) with a target for deployment in 2020. 
The Group has also contributed to the deployment of the 
electric vehicle within the broader community through the 
organisation by Live by GL events of the 32nd “electric vehicle 
symposium & exhibition”- EVS 32, a major international 
event devoted to sustainable e-mobility on behalf of the 
AVERE France, the French national association for the 
development of e-mobility. 2 programmes of scientific and 
industrial conferences were produced and in parallel with 
lecture sessions, 3 plenary meetings, side events organised 
by exhibitors and a “Ride & Drive zone open to the public. 
In figures

 — More than 30 electrical or hydrogen powered  models 
available for test drives by visitors in the Ride & Drive zone

 — 304 partners and exhibitors (10 industrial sponsors)
 — 30 countries represented
 — 1 international conference

ENVIRONMENTAL INFORMATION
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2.  LIMITING THE IMPACT OUR 
TRANSPORT OF MERCHANDISE

Measures to optimise the impact from transporting merchan-
dise from our warehouses to the event venues make use of 
various levers: changing vehicles, driving behaviour, optimising 
vehicle loads improving the organisation of vehicle routing. 

Concrete achievements: 
A shared transportation department was created for all 
GL events Live business units in Ile de France. The migration 
to the Euro 6 tractor fleet range was nearly completed at 
the end of 2019.. After completing a background study on 
the use of gas, the first investments are expected in 2020. 
Combining the two operations transport departments of the 
exhibition furniture and overlay services activities at the end 
of 2019 should contribute to more efficient transportation 
routing and loading among the different activities of the 
Ile de France region. 

3.  THE TRANSPORTATION OF VISITORS

The transportation of visitors constitutes a significant source 
of CO2 emissions linked to our activities even if this remains 
outside the scope of our direct control. 
Trade shows and consumer fairs develop according to 
different locations alternative solutions for access to the 
use of private cars; 
For example, a specific measure was adopted for the Sirha 2019:

 — A carpooling meeting point was established at the  
“i Lyon Tourisme” site at Place des Lumières.

 — A carpark relay facility and shuttle service was provided 
to prevent saturation around the Eurexpo site and in 
consequence, pollution. 

 — And of course, the use of public transport was largely 
promoted.

In addition, in 2019 Eurexpo acquired 22 electric recharging 
stations providing 44 recharging points for visitors with 
electric vehicles. 
This initiative furthermore fits within the broader framework 
commitment at the territorial level of the Lyon Metropole.

Territorial engagement:
To combat global warming, GL events was a signatory of 
the regional plan (“Plan Climat Air Energie Territorial 2030”) 
for reducing greenhouse gas emissions for the Greater 
Lyon Metropole.

D.  OPTIMISING WATER CONSUMPTION 

GL events Venues represents approximately 89 % of the 
481,564 m3 of water consumed by the Group for the use of 
buildings. Water consumption is one of the areas controlled 
by operational personnel and monitored for review by 
management for the certified venues. A range of equipment 
is being gradually installed to reduce water consumption at 
the venues and an increase in the number of meter readings 
makes it possible to react more quickly in order to prevent 
overconsumption.
Groundwater is extracted at certain sites which represented 
160,361 m³ in 2019.

WATER CONSUMPTION 
BY DIVISION

LIVE 11 %

VENUES 89 %

CHANGE IN THE M3/REVENUE RATIO  
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THINK PEOPLE:  
EMPLOYMENT INFORMATION
With its 5,446 employees (+ 20 % in relation to 2018), GL events Group applies a decentralised approach to human resources 
management. Launched in 2011, the Think People programme establishes a broad-based framework for the CSR engagements 
of each company Its objectives have been adjusted to address the specific context of the Group

PRIORITIES 
I. Job creation
II. Diversity and Inclusion
III. Developing collaborative initiatives and employees
IV. Sharing value with all employees
V. Proposing a safe and stimulating work environment

2019 HIGHLIGHTS 
 — A 20 % increase in the number of employees
 — Continuing to organise collaborative seminars focusing on CSR
 — Launch of the “Sharing” project: a collaborative work tool and internal social media network for all employees.   

The largest community is the one devoted to the ecological transition.
 — Appointment of a second woman to the Executive Committee
 — Deployment of the Jump programme for promoting integration and retention of work-study program participants and millennials.

2020 PROJECTS 
 — Continuing the Aubrac collaborative projects
 — Supporting the Sharing project
 — Launch of a GL events Academy
 — Developing collaborative and user-friendly work places at the sites

EMPLOYMENT INFORMATION
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I. DEVELOPING EMPLOYMENT – A COMPANY WITH 
CONVICTION
Against the backdrop of a tight worldwide job market, creating and preserving jobs within a growing company constitutes one 
of its most important social responsibilities. On this basis, GL events management have been pursuing the Group's development, 
as highlighted by the growth in the number of employment in recent years. The goal: proposing shared economic growth and 
contributing to the job development and sustainability. On December 31, 2019, the Group had 5,446 employees (4,635 with permanent 
contracts and 811 with fixed-term contracts).

CHANGES IN THE GROUP WORKFORCE 
(at 31/12/2019)
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The workforce grew 20 % between 2018 and 2019. This increase 
reflects notably the Group’s expansion in Asia resulting in 
the addition of 500 new employees (acquisitions of ZZX 
(GL events Live Shenzhen), CIEC Union, Fashion source in 
China, the opening of Aichi Sky Expo in Japan), the addition 
of new sites in Reims and Caen in France, as well as Salvador 
in Brazil and Johannesburg in South Africa. 

In addition to the workforce employed directly by the Group, 
events staged, organised or equipped within our operating 
regions also generate jobs across the business tourism value 
chain and covering event services, the hotel and catering 
sectors, passenger transport, etc. On this basis, through the 
services provided to its customers GL events is committed to 
creating local value within the territories in which it operates. 

The workforce is adapted to the business volume of the 
different divisions

HEADCOUNT BY DIVISION  
(at 31/12/2019)
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WORKFORCE BY REGION (at 31/12/2019)
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A corporate commitment to promoting lasting employment, 
taking into account specific local characteristics 

Workforce at 31/12

2019 France International Total

Non-permanent 294 517 811

Permanent 2,712 1,923 4,635

Total 3,006 2,440 5,446

Non-permanent (%) 9.8 % 21.2 % 14.9 %

Non-permanent employees accounted for 15 % of the workforce 
at 31 December 2019. This rate is higher for operations in 
international markets than in France. China and South Africa 
alone account for 77 % of non-permanent contracts while 
representing only 32 % of the total international workforce 
at 31 December 2019. This observation is linked in part to 
specific characteristics of local laws. For example employees 
in China are eligible for permanent contracts only after three 
years of seniority within the company. 
In 2019, 1,237 new permanent employees joined the Group 
and 746 permanent employees departed. 133 opportunities 
for internal transfers illustrate a commitment to employability 
and versatility for Group employees. 
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II.  CULTIVATING DIVERSITY 
This workforce is characterised by its high degree that the Group seeks to develop as a way to strengthen its agility but also in 
keeping with its commitment to provide equal opportunities to all regardless of gender, age or state of health. This approach is 
based above all on fully exploiting the expertise, skills and engagement, entrepreneurship and team spirit as well as the wealth 
of talent available among our employees.

A. GENDER DIVERSITY

A breakdown between men and women largely stable, and characterised by a homogeneous representation between 
management positions and the total workforce.

CHANGE IN THE GROUP WORKFORCE  
BY GENDER
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WORKFORCE BY GENDER  
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A second woman was appointed to serve on the Group’s executive committee.
For the French reporting boundary, women accounted for 47.4 % of the 190 promotions in 2019, a percentage nearly seven points 
higher than the percentage of women in the total workforce at 31 December 2018.
 
Headcount by gender socio-professional categories.

Total workforce at 31/12/2019 
Permanent and non-permanent

W M Total

BU EXECUTIVE OFFICER
23 96 119 

19 % 81 % 2 %

MANAGER
678 927 1,605 

42 % 58 % 29 %

SUPERVISOR | TECHNICIAN
237 810 1,047 

23 % 77 % 19 %

OFFICE EMPLOYEE
1,221 546 1,767 

69 % 31 % 32 %

NON-OFFICE WORKER
49 859 908 

5 % 95 % 17 %

TOTAL 2,208 3,238 5,446 

In terms of gender equality, because GL events applies a decentralised human resources management approach one company 
of the Group was concerned by the legal obligation to publish a gender workplace equality index in 2019. In 2020, the Group will 
publish this index for 19 companies in compliance with governmental guidelines. 
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B. AGE DIVERSITY

A Group which is getting younger 

AGE PYRAMID- PERMANENT EMPLOYEES WORLDWIDE (at 31/12/2019)
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AVERAGE AGE OF PERMANENT EMPLOYEES WORLD AND FRANCE (at 31/12/19)
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Focus on France: 
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CHANGE IN PERMANENT EMPLOYEES IN 
THE CATEGORIES OF UNDER 30 AND OVER 

50 YEARS OF AGE
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While the workforce is getting younger in France, the 
number of employees over 50 has increased by one point, 
confirming the focus on seniors who offer experience and 
expertise which is key to the transmission of knowledge; 
This priority is also combined the need to integrate a new 
generation of employees (the percentage of those less than 30 
has increased to 15.7 %) who bring with them new dynamics, 
societal and social aspirations that will build the company 
of tomorrow. At the Group level, this younger category of 
employees represents 17.9 % of the permanent workforce.

Concrete achievements: the Jump programme
12 business units of the Ile de France greater Paris region, for 
all divisions combined, joined forces to develop a programme 
for voluntary millennials, whether recent work-study partic-
ipants or employee interested by cross-functional subjects 
of the Group Concretely, over a period of one year this 
programme brought together a team of “jumpers”, sponsored 
by a General Manager in association with a designated HR 
contact. A collective integration process which includes 
visits to sites and events every quarter and participation in 
four key projects (including eco-responsibility) ensures the 
success of this approach.

C.  MULTICULTURAL DIVERSITY

In an increasingly evolving world, GL events’ strength is 
also based on its cultural diversity. With a present in 21 
countries, and 82 nationalities, GL events is distinguished 
by its enormous adaptability and agility. 

W M Total

Africa 89 262 351 6 %

Algeria 4 4

Mauritius 23 10 33

South Africa 66 248 314

Americas 224 400 624 11 %

Brazil 153 232 385

Chile 68 165 233

Peru 1 1 2

United States 2 2 4

Asia 397 532 929 17 %

China 196 262 458

Hong Kong 23 39 62

Japan 22 16 38

Russia 1 1

Turkey 138 98 236

United Arab Emirates 17 117 134

Europe 236 300 536 10 %

Belgium 25 18 43

Hungary 64 21 85

Italy 20 13 33

Luxembourg 1 1

Netherlands 33 26 59

Spain 59 69 128

United Kingdom 35 152 187

Outside France 946 1494 2440 45 %

39 % 61 %

France 1262 1744 3006 55 %

42 % 58 %

Total 2208 3238 5446

41 % 59 %
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Concrete achievements: 
The teams devoted to major international events highlight 
this diversity which constitutes the strength and considerable 
human capital of the GL events group. Ad hoc project teams are 
assembled drawing upon internal volunteers from all business 
units as well as, for specific skill sets, external recruitment.

The COP 25 project team was from this point of view exemplary 
as illustrated below in figures:

 — Number of nationalities: 17
 — Number of business specialties: 32
 — Number of employees: 250  

• of which 77 management employees ( 44 % women 
/ 56 % men / 25 % local )

• of which 173 worksite employees ( 2 % women / 98 % 
men / 30 % local )

 —  Age: 20 to 73 for the entire Group project.

D. AN INCLUSIVE 
CORPORATE CULTURE

Promoting the professional integration of persons with 
disabilities has been one of the Group's priorities since 2014. 
At the end of 2018, there were 63 employees with disabilities 
in France, with the total employment rate of 3.9 %. 

CHANGE IN THE TOTAL EMPLOYMENT 
RATE OF PERSONS WITH DISABILITIES 

(France)
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A decline of 0.9 points in relation to 2017 reflects the derecogni-
tion of companies with high rates (for example, Nice Acropolis 
with a rate of 7.35 %), the integration of companies with a rate 
of zero, retiring employees and a reduction in purchasing from 
the sheltered-work sector. Because the 2019 employment data 
will be available after the publication of the Non-Financial 
Statement, as always the case, there is a one-year gap in the 
publication of disability-related data.  With the signature of 
the diversity charter at the end of 2010 and the adoption of a 
group disability approach in 2014, GL events has maintained 
its commitment to promoting equal opportunity by signing 
the 1,000 company member charter (La Charte des 1000), a 
partnership between companies and the Greater Lyon urban 
authority, in favour of job integration and employment. To 
address the priorities of our stakeholders, and in particular, local 
authorities, this charter promotes concrete actions with simple 
but ambitious objectives: adopting alternative recruitment 
methods, contributing to job access, promoting knowledge 
about our businesses, supporting entities promoting job 
integration, invest in local efforts in favour of employment.

In practice:
In 2019, our buyers were trained in  purchasing from job 
integration structures by the teams of the Maison pour 
l’Emploi and the Lyon Metropole. A morning meeting session 
was organised with integration structures and persons 
responsible for complying with public procurement contract 
integration provisions to acquire an understanding of the 
specific characteristics of the sector. 

III.  DEVELOPING 
“COLLABORATIVE” 
INITIATIVES AND 
EMPLOYEES

A.  DEVELOPING COLLABORATIVE 
INITIATIVES

Highly collaborative environments where collective 
intelligence is vital offer showcases for demonstrating 
the potential contributions of diversity.

Concrete achievements: Aubrac Project
This is the objective of the Aubrac project, initiated in 2018 
and continued in 2019. Nearly 240 people coming from every 
division, country and business lines were invited to Aubrac 
to participate in the three work sessions focusing on Group 
innovations and transformations. A collaborative approach 
focusing on three priorities is applied to the 10 projects 
proposed by management:

 — Promoting the emergence of ideas for collaborative 
actions to create additional value
• for our customers (products, offerings, new services)
• within our organisation and operations proce-

dures(breaking down barriers, agility, cooperation…)
 — Inventing with the employees the GL events of tomorrow. 
 — Developing a corporate culture in step with societal 

changes (collaboration, freedom of expression and 
inclusion).

These important opportunities for sharing and exchange have 
contributed to the emergence of a number of projects. The 
projects which are easiest to implement are already being 
deployed while those more complicated to implement or 
of a strategic nature will be subject to a specific review by 
the executive committee. 
Phase 3 of the Aubrac project was launched in February 
2019 and was marked by a change in form rather than in 
its mission.
It was decided that the seminars should focus on cross-func-
tional topics with work organised on a collaborative basis 
along the lines of a hackathon with prototypes directly 
expandable according to the priorities of different projects:

 — Projects focused on employee development,
 — Projects focused on CSR,
 — Projects focused on brand equity and communication,

Out of the 240 participants for the three sessions, every type 
of position and management level participated, representing 
10 different nationalities from 22 different French cities, 
including 129 women and 94 men.
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Concrete achievements: The Sharing project
The Sharing project offers a concrete example of the different Aubrac workshops into action. The goal is to develop collaborative 
work within the Group by imagining the workplace of tomorrow to improve the day-to-day activities of employees and break down 
barriers between the divisions and business units. This approach includes two parts:

 — An internal social network for group communication / sharing experience / problem solving and employee integration
 — A collaborative tool for document sharing, instant messaging, project management and team organisation. 

B.  DEVELOPING EMPLOYEES

Business competencies are constantly adapted to the company's needs and changing environment through professional training 
programmes. The training plans are developed by each business unit in coordination with the managers, operational HR and 
executive management. 

2019 training highlights:
For the first time, a Group training indicator was published, highlighting its policy in this area,

France International Total

Training hours 28,750 23,521 52,271

Total number of trainees 2,217 1,460 3,677

Hours of training per trainee 13 16 14

Workforce by region 55.2 % 44.8 %

% of training hours by region 55.0 % 45.0 %

Training efforts in France and in international markets are 
homogenous. France accounted for 55 % of training hours 
and 55.2 % of the workforce at 31 December. International 
operations accounted for 44.6 % of training hours and 44.8 % 
of the workforce at 31 December. 

For the France scope:
Training activity increased significantly in France, largely in 
response to Group's efforts in the areas of compliance and 
collaborative management. 

CHANGES IN THE NUMBER OF TRAINING 
HOURS (France)
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On that basis, training hours in France 
broke down as follows:

Safety 37 %

Compliance and anti-corruption 
measures & the Welcome programme for 
new employees

32 %

Aubrac collaborative seminar 9 %

Commercial / marketing 4 %

Technical staff 3 %

Design and engineering 3 %

Languages 3 %

Professional effectiveness 3 %

Line management 2 %

Office automation 2 %

Personnel development 2 %

Misc. 1 %
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IV.  SHARING THE CREATION OF VALUE WITH "ALL" 
EMPLOYEES

GL events Group wanted to provide an additional boost 
to the compensation policy of its French subsidiaries. As 
a result, 2019 was marked by a significant growth in pay, 
outpacing inflation. Reflecting its decentralised approach 
in which each subsidiary is the decision-maker responsible 
for its own wage policy, the Group wanted each subsidiary 
to pay specific attention to compensation for employees at 
the lower end of the pay scale.
The policy for salary increases paid particular attention to 
the lower end of the pay scale when implementing the 
increases. All employees with a gross salary of less than 
€ 2000 received an increase of at least € 60 per month as 
well as a bonus equivalent to an average of €40 per month, 
or an average monthly salary increase of at least €100. 
The profit-sharing scheme established in 2007, with a 
Group savings plan, has provided employees of the Group's 
French companies a way of sharing concretely in the Group's 
successes. Certain French subsidiaries of GL events participate 
in this scheme with the total amount collected redistributed 

to all Group staff in accordance with statutory provisions. 
Profit-sharing calculated for 2018 and paid in the 2019 first 
half represented gross benefits of € 2,628,408.
An employee savings scheme was developed for employees 
who wish to participate for use as a savings vehicle and/or for 
voluntary contributions. Within this framework, six investment 
funds are available including one solidarity-based fund. 
Since 2012, the Chairman and the Board of Directors have 
sought to promote the engagement of Group employees 
through an employee stock ownership programme and 
decided to distribute 10 bonus shares per year and per 
employee. This initiative was continued in 2019.
 All Group employees in France are offered benefits covering 
death, invalidity or incapacity and the reimbursement of 
healthcare costs, in accordance with collective bargaining 
agreements. Our health insurance plans are adapted to the 
specific needs of our employees, offering the ability to select 
different options for additional benefits.

V.  PROPOSING A SAFE AND STIMULATING WORK 
ENVIRONMENT

A. OFFERING A SECURE ENVIRONMENT FOR OUR EMPLOYEES AND CUSTOMERS

Worker health and safety constitute a critical component of 
social responsibility. Safety is a key priority for the different 
service-related business lines. GL events teams' activities 
include assembling a range of structures from the simple 
stand partition to a grandstand for a stadium. Such tasks 
require the application of strict rules guaranteeing safety 
for everyone at the worksite. 
To achieve this objective, programmes are provided that 
offer training in the latest personal safety and risk prevention 
procedures:

 — Training certification (CACES) for worksite equipment 
operators

 — Road safety training and qualifications for lorry drivers 
(FIMO and FCOS)

 — The adoption of specific movements and positions for 
all employees performing manual operations

 — Work performed at heights and on scaffolding;
 — A Uniform Document;
 — Special fire safety qualifications (SSIAP)
 — Workplace first-aid personnel;
 — Electrical accreditation

Reflecting this priority, 38 % of total training hours provided 
in 2019 were devoted to safety. 

For events, plans for prevention, general coordination for safety 
and health and a specific health and safety protection plan 
(PPSPS) are adopted to ensure the safety of our employees, 
contract workers and suppliers. 

After the 2017-2018 increase in the frequency rate of occupa-
tional accidents when assembly teams were insourced which 
increased the number of employees exposed to occupational 
risks, this rate has resumed its downward trend. The severity 
rate for occupational accidents of GL events Group (France 
reporting boundary) was 0.68.
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SEVERITY RATES 
 (France)
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GL events must guarantee the safety of visitors at sites 
under its management (exhibition centres, convention 
centres, reception or multi-purpose venues). Venues under 
management fall under the category of public-access 
buildings (Etablissements Recevant du Public or ERP) and 
are subject to strict regulations. A certain number of staff 
at these sites, in compliance with applicable regulations, 
have received safety training (SSIAP qualification levels 1 to 
3). The profile and number of the safety personnel present 
at the site is specifically scaled and adapted to the events 
being staged. Training to continuously update knowledge 
about first aid measures for "front-line" employees in the 
service areas and those working in buildings open to the 
public, and training in fire fighting measures are provided 
in priority and among the top training objectives.

In response to the growing risk of terrorism, GL events 
Group has maintained its prevention measures by means 
of collective and day-to-day efforts, carried out in close 
collaboration with governmental authorities (préfectures) 
and institutional security organisations.
Measures adopted for public-access buildings (Etablissements 
Recevant du Public) and also for large-scale events, include 
the following actions:

 — participation in the working groups of our trade association
 — coordinating a network of designated security officers 

for Group venues
 — designation of a specially assigned law enforcement 

officer for each site in Paris
 — sharing experience among sites concerned by major 

safety and security issues
 — adapting and implementing safety guidelines established 

by our professional federations, dealing with access 
management and identifying risks,

 — crisis management procedures...

And generally, implementing security measures adapted 
to the risk level in coordination with public authorities 
contributing to building a relationship of trust with the 
event organisers, where dialogue with stakeholders here 
as well is key.
Concerning the Live Division, temporary structures supplied 
(tents, grandstands,…) required to meet specif ic safety 

standards, are inspected by specialised companies to 
guarantee the safety of visitors and spectators.

B. QUALITY OF WORKING LIFE (QWL) 

Workplace wellness is a growing demand of employees, 
particularly the younger generations.
GL events has been able to measure its importance by 
means of a number of surveys and through the Aubrac 
seminars, mobility projects and certification processes. These 
contribute to the development of numerous propositions 
for workplace improvements and supporting collaborative 
initiatives in the company.

Concrete achievements 
Places for taking a break offering people opportunities to 
meet are developing across sites with the participation of 
employees. Employees of the “Engageons-nous” committee 
of the Lyon Convention Center for example equipped their 
break room themselves and this approach is being developed 
at other sites.
Workplace comfort is also enhanced by easier commutes 
to work. A survey on the modes of transport was sent to 
all employees in 2019 to provide a basis for a study on 
employee mobility. 
The organisation of group activities also is central to the 
approach to workplace quality of life at GL events, and fully 
in line with our core mission of “Bringing people together”.
“Time together” events are organised every quarter at the 
headquarters and in the other sites to create opportunities 
for conviviality and building connections between employees 
designed to foster a friendly and productive work environment.
A work environment contributing to employee engagement, 
as highlighted by the positive trend for our absenteeism 
rate in France. 

ABSENTEEISM RATE (France)
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The number of departing employees decreased 7 points 
at the group level between 2018 and 2019. The 2019 sepa-
ration rate was 17 % (number of departures for the average 
headcount N and N-1).
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EMPLOYMENT INFORMATION

Beyond the strict constraints linked to specific functions 
(hostesses, intermittent workers), the quality of life in the 
company also involves an ability to adapt one’s working hours. 

W M Total

Full-time
2,009 3,192 5,201 95.5 %

39 % 61 %

Part-time
199 46 245 4.5 %

81 % 19 %

Total 2,208 3,238 5,446

C.  SOCIAL DIALOGUE AND 
COLLECTIVE AGREEMENTS

GL events operates on the basis of a decentralised approach 
to social dialogue and employee relations. The employee 
representation bodies present within the GL events Group are 
all organised in the form of Social and Economic Committee 
(Comité Social et Economique) for companies with more than 
11 employees and which have not filed a waiver confirming 
the absence of potential candidates (procès-verbal de 
carence). 29 such committees were created in France in 2019.
The role of each Social and Economic Committee is to promote 
social dialogue within the company. This includes all forms 
of exchanges of information, consultations or negotiations 
between employee representatives and the employer about 
issues of common interest relating to business unit economic 
and employee-relations policies.
Mandatory annual negotiations are conducted in Group 
companies with labour union delegates tasked with addressing 
several subjects. Wages, the length and organisation of 
working hours or requests for part-time work represent the 
first general topic of discussion providing an opportunity to 
more broadly address the employment situation within the 
company. These agreements also address, as applicable, the 
topics of professional integration or the continued employment 
of workers with disabilities, as well as measures for gender 
equality and the employability of seniors. 
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THINK LOCAL / CREATING 
VALUE FOR TERRITORIES 
AND BUSINESSES

I.  EXHIBITIONS CREATING “SUSTAINABLE VALUE” 
WITHIN TERRITORIES AND BUSINESS SECTORS

Much more than ephemeral business events, trade shows 
and exhibitions are powerful tools for boosting professional 
and civil society communities and for promoting regional 
economic development. 
For exhibitions and conventions, this momentum is based on:

 — The impact of a unique gathering of all the sector's 
stakeholders: professional federations, companies, public 
authorities, political and economic decision-makers, 
clusters, research and training institutions, experts, 
customers, suppliers, media, local authorities, regions 
and countries…

 — Community management and promotion throughout 
the year through websites, blogs, dedicated social 
media, conferences and the publication of high content 
newsletters.

 — Presenting trends for products and services, showcasing 
innovations

 — Producing high value added content for seminars and 
conferences. 

These levers are powerful in terms of mobilising the specialised 
industry sectors and GL events has the opportunity and 
responsibility to support those sectors in which the Group 
contributes to ramping up the stakes of sustainable devel-
opment within their respective fields whether in terms of 
content, informing them of the latest innovations, facilitating 
connections or promoting good practices. 

Concrete achievements: Global Industrie is leading the way 
for the shift to ecological transition by the industrial sector.
As the European event for industrial excellence and prospects, 
Global Industrie’s key missions are to:

 — Guide women and men to new skills and open up 
opportunities for new trades.

 — Promote the image of industry in France to the general 
public and to young people in particular. 

 — Support the entire industrial community so that it engages 
as effectively as possible with the industry of tomorrow.

 — Reach out across Europe to restore French industry to 
its rightful place.

 
Shaping tomorrow’s industry also means reflecting on 
its impact on the planet and the daily lives of millions of 
individuals. For its next edition, Global Industrie in 2019 
has prepared to pay tribute to and put the spotlight on 
initiatives and innovations devoted to contributing to a 
sustainable future. 
Conscious of what is at stake, companies are getting organised 
and are increasingly joining forces to anticipate fundamental 

changes The current upheavals are immense, but they 
also represent a tremendous opportunity. Whatever the 
specialist fields or professions, industry can become a model: 
THE benchmark sector, capable of being a trailblazer and 
changing its practices to build a greener future.
 
The major highlights programmed for the event:
A special ‘’Energy and ecological transition’’ prize to reward 
noteworthy initiatives of companies in promoting “ecological 
transition”: electrification/hybridisation, circular economy, 
energy efficiency, etc.
A study on the industrial sector’s ecological and energy 
transition policies
Conducted by the Arts et Métiers-Institut de Chambéry, a 
study is currently being carried out among Global Industrie 
exhibitors and in the sector in general. The aim is threefold. 
1.  To be able to measure exhibitors’ involvement in three 

aspects of sustainable development: environmental, social 
and economic 

2.  To highlight the main R&D themes addressed in the 
industry sector by companies and research organisations

3.  To identify the policies for: 
• sustainable development of large industrial federations 
• labelling of hubs and clusters with expertise in compa-

nies’ areas of activity

An “Eco-industry” trail leading attendees to visit the stands 
of a selection of exhibitors which have adopted an ecological 
approach.

In addition to its headline topic of ecological transition, virtually 
all the major strategic subjects prepared for the future edition 
are concerned with corporate social responsibility challenges: 

 — Plastic is (no longer) fantastic?
 — Maintenance, an industrial issue today and in the future 
 — Open Innovation, tomorrow’s industrial weapon 
 — Manufacturers / customers: the industry of the future 

reshuffles the cards
 — Industry, a world for women
 — Energy, the great challenge of the industry of the future
 — Training of the future and the future of training
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Concrete achievements: 
The French Fashion Institute (IFM) and Première Vision for a 
period of three years starting on 1 January 2016 have joined 
forces for the launch of a research chair on  "the economy 
of the creative materials for fashion".
Some consumers are buying less though buying better. 
They are ready to pay more in exchange for buying a 
small number of products. The Institut Français de la 
Mode has conducted as part of the IFM - Première Vision 
Chair a unique study that surveyed a panel of 5,000 
consumers in France, Germany, Italy and the US. “For 
the first time, this study helps us better understand 
consumers' perceptions of the responsible fashion market 
and its products, and decipher their buying motivations 
and obstacles," commented Gilles Lasbordes, Managing 
Director of Première Vision. 

Main findings
Eco-responsible consumption is no longer a fashion trend, 
but a major groundswell now impacting the entire sector, 
from material sourcing to the consumer and the textile and 
manufacturing industries.

Key figures
 —  Nearly 50% of European consumers report having 

purchased an eco-friendly fashion item in 2019
 —  In France, the average budget of consumers who purchased 

eco-responsible fashion products was € 370.
 —  Second-hand purchases are increasing: 56 % of American 

women et 42 % of French women

Obstacles
Some obstacles to consumption of eco-friendly fashion 
products remain, including:

 —  Lack of knowledge about eco-responsibility (its definition 
and criteria)

 —  Consumers report not knowing where to find eco-friendly 
fashion products

 — Lack of clarity of the offer (certifications, transparency...)
 —  And to a lesser extent the question of price.

Measuring the overall impact of an exhibition or convention 
in a territory 
Measuring the impact of events organised in a territory is a 
complicated process. Cleo, the online global performance 
calculator for events products developed by Unimev, the 
French event industry trade association, is today the industry 

reference in France as a tool to measure different impacts: 
environmental footprint, economic, social, scientific, media 
and tourism benefits from business, scientific, sports and 
cultural events organised in France. 
Programmed by Deloitte, Cleo’s methodology is based on 
the socioeconomic studies developed by the French Ministry 
of the Economy, Atout France, France Congrès, CCI Paris 
IDF, the Paris Exhibition Committee, Viparis and OTCP, on 
the Explori satisfaction studies, the Base Carbone® public 
database of emission factors developed by the ADEME 
French environmental and energy management agency 
(Ministry of Environment) and a scientific committee of 
business, voluntary sector and public experts. 
This tool generates reports for estimated and actual data 
covering up to 72 strategic indicators, able to be configured 
and measured” divided into 3 categories: 

 — “event performance” (business, scientific and reputational 
indicators); 

 — “impact on the event and tourism sectors” (economic, 
employment and tax impacts) for the regions; 

 — “environmental footprint” (carbon footprint, consumption, 
waste and positive initiatives). 

7 GL events employees received training in 2019 on how to 
use this calculator.

Concrete achievements: 
In 2019, Unimev, the French event industry trade association, 
launched the first major impact studies of the sectors.
The consolidated environmental, employment and social 
impact (based on 2018 data) was measured for 13 events of 
the fashion and design sector (including three organised 
by GL events, Denim and two editions of Première Vision).
The main findings of this study were as follows:

 — 13,390 companies exhibited their products and services
 — Direct economic impacts: €485 million for event industry 

companies
 — Indirect impacts: €320 million in benefits for companies for 

the tourism and hospitality sector, of which €212 million for 
the Ile de France greater Paris region (accommodations, 
transportation to and from events, local trade, etc.)

 — Tax revenue impacts: 132 million in VAT revenue for the State
 — Employment-related impacts: approximately 11,900 

FTE (annualised full-time equivalent) jobs generated 
by these events in companies of the “event” sector and 
the tourism-hospitality sector, of which 4,100 in the Ile 
de France region.

II.  THE SITES OF GL EVENTS VENUES, SUPPORTING 
THE DEVELOPMENT OF LOCAL COMMUNITIES

As a venue manager, GL events develops strong relations 
with all stakeholders from the economic, political and 
non-profit sectors of the territory. As a member of this network 
of partners, the Group is able to identify the expectations 
and needs of each. The objective is to foster dialogue for 
launching effective initiatives for the territory and establish 
a common strategy for creating value.
Events staged or organised by GL events contribute to 
structuring the territories. Undertaken as part of sustainable 
efforts, they contribute in an integral manner to the economic 
strategy of local business sectors and communities of interest.

The role of welcoming outside visitors gives the event venue 
a key role in marketing the destination. Several initiatives 
have been launched to promote destinations and sell a 
comprehensive range of effective and competitive services.
GL events actively participates within a system designed to 
co-promote the territories in coordination with the convention 
bureaus. In this way, the Group proactively partners with the 
brands of territories to reinforce their visibility and create 
brand destinations:

INFORMATION RELATING TO SOCIETAL COMMITMENTS
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Concrete achievements: La Place (The Fintech meeting 
point)
Within the Palais Brongniart, La Place is the new Fintech 
and Insurtech meeting point for all the players of this 
ecosystem, whether they are start-ups, large companies, 
institutions, investors or students, in order to develop and 
promote innovation in France and abroad.
Its mission: facilitate contacts and relations between start-ups, 
entrepreneurs and investors in the fields of finance, banking 
and insurance, but also to familiarise the general public with 
the Fintech sector and the latest trends.
Its ambition is to become the hub for promoting an interna-
tional ecosystem of dynamic and value-creating innovators.
The agenda includes activities designed to make La Place a 
friendly and vibrant place where new business relationships 
are forged: after-work events, conferences, networking 
dinners, lunches and much more.

In figures:
 — La Place Fintech meeting point has approximately 1,000 

members (50 % start-ups, 35 % large companies)
 — 80 public events in 2019
 — 25 private events in 2019

Major events:
 — European AI for finance (on IA and Finance) in September 

2019 (1,500 participants, 75 speakers…) https://aiforfinance.
startupinside.com/  
Attend master classes, learn about new innovations 
in the AI sector at demonstration stands, attend the 
congresses of Carlo Purassanta, President of Microsoft 
France, Damien Gromier, CEO & Co-Founder of Startup 
Inside, Bibi Ndiaye, Chief Innovation and Data Intelligence 
Officer for BPCE… European AI for finance offers a unique 
opportunity for networking at a European level with all 
AI players in the universe of finance.

 — Climate finance day (Finance for Tomorrow) in November 
2019 https://financefortomorrow.com/evenement/climate-fi-
nance-day/  
With a focus on ”Innovation and Impact”, this global 
event in sustainable finance highlighted most innovative 
initiatives to accelerate the financing and development of 
the Paris Agreement and UN Sustainable Development 
Goals. Climate Finance Day’s aim is to continue to accelerate 
commitments in the financial sector and to make a first 
assessment of initiatives that are already under way.

III. SPONSORSHIP
GL events Group actively works with major players in the 
universe of culture, sports and voluntary-sector organisations. 
In parallel, each Business Unit supports not-for-profit initiatives 
at local levels that address the social challenges of their 
territory, based on a community-centred approach. In 2019, 
key actions or entities supported by the Group included:

 — Sport dans la Ville
 — Solidarité Sida
 — Villa Noailles
 — Institut Français de la Mode
 — Event Tennis Fauteuil
 — Associcao resgaste a cidadadania, for the reintegration 

of homeless people.

A sponsoring contract was also renewed with Elise Marc, a 
world-class athlete with disabilities, French, European and 
World paratriathlon champion within her category and 
the athlete Mélina Robert-Michon, discus thrower and vice 
champion of the 2016 Rio Olympics and the 2013 Moscow 
World Championship. 

 

https://aiforfinance.startupinside.com/
https://aiforfinance.startupinside.com/
https://financefortomorrow.com/evenement/climate-finance-day/
https://financefortomorrow.com/evenement/climate-finance-day/
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THINK ETHICS: ETHICS 
AND COMPLIANCE
GL events' activities adopt a concrete approach to promoting 
ethical practices and compliance according to French and 
international standards. In 2019, Executive Management 
wished to be exemplary in the implementation of the 
anti-corruption system and, more specif ically, training 
provided to those employees with the greatest exposure 
to this risk. With this objective, a legal and consulting firm 
was selected to support the Group in this task. 
The Group reorganised its compliance governance bodies. A 
Steering Committee meeting which includes the Executive 
Management is held every quarter. The compliance 
programme was implemented by a working group including 
members representing the legal, human resources, finance, 
audit and internal control and compliance functions, and 
spearheaded by the Chief Legal and Compliance Officer in 
the capacity of Ethics Officer. This working group meets 
on a weekly basis and has divided up responsibility for the 
key pillars as follows:

 — The Anti-Corruption Code of Conduct, spearheaded by 
the legal & compliant team, published on our Internet and 
intranet sites was presented through training sessions. 
Short summaries of good practices outlining the main risks 
identified through the risk mapping process were attached 
to the code of conduct. These summaries describe the 
behaviour to be adopted in activities subject to risk such 
as interactions with public third parties, intermediaries, 
conflicts of interest, facilitation payments, donations, 
patronage and sponsorship, gifts and invitations. These 
summaries are in the process of being translated and 
put online. In addition, the Group has issued policies for 
gifts and invitations, donations and patronage, conflicts 
of interest to assist in applying the code in 2019 and 
communicated in early 2020. 

 — The internal whistleblowing system, managed by the 
compliance team consisting in 2019 in a dedicated email 
address serving as hotline for submitting reports. It was 
subsequently decided to adopt a single whistleblowing 
system in order to collect notifications of incidents of 
corruption (art. 17 of the Sapin 2 law) but also any other 
types of alerts (art. 8 of the Sapin 2 law). This system will 
use the Whispli platform – an external whistleblowing 
platform managed internally, from receipt of the alert 
up to its investigation. This tool is able to be deployed in 
each of our subsidiaries, in each of the local languages 
and ensures a uniform anonymity and the requisite 
confidentiality. This system is scheduled to be deployed 
in the first quarter of 2020.

 — The corruption and influence peddling risk map was 
presented and validated by the Executive Management 
in May 2019 and then presented to the Audit Committee 
in July. This work conducted by an internal audit team 
covered all activities and countries of the Group and is 
scheduled to be updated in the second half of 2020. In 
addition, the risks identified through the corruption and 
influence peddling risk mapping process are integrated 
in the Group’s general risk map. 

 — With respect to the evaluation of third parties in 2019, a 
survey was carried out of all third parties across the group 
(SAP or other processes) by the consulting firm and the 
working group. After this, third parties were classified 
by nature (commercial partners, consultants, etc.) and 
risk criteria (including a weighting) were defined: sales, 
the nature of services and the country location of the 
third-party. These three criteria make it possible to also 
cover risks associated with large international projects. 
In this way, a preliminary analysis of the data highlights 
three levels of risk. To each of these three risk levels, a 
different level of diligence will be applied to each phase 
(contractual phase, pre-contractual phase, follow-up). 
The choice of the tool and communication process is in 
the process of finalisation. 

 — The “Accounting Controls” pillar is spearheaded by the 
internal control team through an annual internal control 
campaign. This campaign covers the entire Group scope 
and includes a detailed and documented analysis of the 
following accounting line items: Customer gifts, invita-
tions, donations, patronage, sponsoring, commissions, 
exceptional fees, gratuities, discounts, rebates. A checklist 
has been sent to all accounting and financial managers 
to facilitate the first level control process. 

 — The content and organisation of the training pillar was 
developed by the working group in coordination with the 
outside firm and the human resources department. As 
a first step, specific training was provided to members 
of the Executive Committee on 12 June 2019. After this, 
under the leadership of Olivier Ginon, the compliance 
team organised a Convention Business & Compliance 
meeting on 8/9 and 10 July 2019 bringing together nearly 
1,100 employees. At this event, the Executive Management 
reminded employees of the Group’s ethical values and 
insisted the importance of the Sapin 2 Law anti-corruption 
mechanism. On this basis, 700 employees identified 
as exposed to a risk of corruption were provided with 
training by a EY instructor, assisted by and operational 
GM. The instructional tools developed for the common 
core curriculum of these training programmes were 
translated into all the Group’s languages. Among them, 
400 employees in addition benefited from more elaborate 
modules according to their exposure to risks identified 
by the risk map and practical cases identified during 
the different meetings of the risk mapping process, 
and namely: Large Projects, Purchasing, Sales, Public 
Third Parties and specific models for the country risks 
for China and Brazil.  
In parallel, a programme designed to familiarise new 
employees of the Group (approximately 200 people) with 
the Sapin 2 French anti-corruption law was presented 
at the Welcome Convention. The 20 local correspond-
ents appointed before the Convention met on 10 July 
to obtain training on their role and be presented the 
implementation plan. In 2020, a formation plan and an 
e-learning programme are to be introduced. 
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 — Concerning the “disciplinary system” pillar, the human 
resources department conducted the analysis in France. A 
study of local laws to acquire a knowledge of the different 
systems for disciplinary sanctions to be applied in our 
international subsidiaries is planned for 2020.

 — Concerning the “audit and control” pillar, specif ic 
controls of mechanisms able to conceal incidents of 
corruption are integrated in the work program for the 
entities' internal audits for 2020 audits plan. 

  
The management of the system provides for the creation from 
early 2020 of a dedicated central compliance team as well 
as the organisation of local correspondents. All international 
managers and the Executive Committee were provided with 
specific training in the 2019 first half. 

The anti-corruption approach is systematically presented 
at each audit committee meeting and on a regular basis 
to meetings of executive committees and the Board of 
Directors. This system is subject to specific budget oversight.

INFORMATION RELATING TO SOCIETAL COMMITMENTSINFORMATION RELATING TO ETHICS AND COMPLIANCE
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ACRONYMS
AGEFIPH: Association de Gestion du Fonds pour l’Insertion Professionnelle des personnes Handicapées (Fund Management 
Organisation for the Professional Integration of Persons with Disabilities)

AHU : Air Handling Unit 

BEGES: Bilan des Emissions de Gaz à Effets de Serre (a statutory French GHG emissions audit)

BU : Business Unit 

CACES: Certificat d’Aptitude à la Conduite En Sécurité (training certification for equipment operators)

CDD: Contrat à Durée Déterminée (fixed-term employment contracts)

CDI: Contrat à Durée Indéterminée (permanent employment contracts)

CHSCT: Comité d’Hygiène, de Sécurité et des Conditions de Travail (Health, Safety and Working Conditions Committee)

CSE : Comité Social et Economique: (Social and Economic Committee) 

DSP: Délégation de Service Public (a form of public-private partnership concession)

DUP: Délégation Unique du Personnel (a unique staff representation body) 

ERP: Etablissement Recevant du Public (a public-access building)

ESAT : Établissement de Service d’Aide par le Travail (a sheltered work organisation)

F&B : Food & Beverage

FCOS: Formation Continue Obligatoire à la Sécurité (French compulsory ongoing professional driver safety certification)

FIMO: Formation Initiale Minimale Obligatoire (French compulsory minimum initial training certification for professional drivers)

GHG: Greenhouse Gas

HP : Heat Pump

ILO : International Labour Organisation

LTI: Lost Time Injury

NHIW : Non-hazardous industrial waste

PDE : Plan de Déplacement Entreprise (Company Transportation Schemes) 

PPE: Personal Protective Equipment

SDG : Sustainable Development Goals

SSIAP: Service de Sécurité Incendie et d’Assistance à Personnes (Fire Safety and Personal Protection Services)

WEEE: Waste from electrical and electronic equipment

ACRONYMS
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METHODOLOGICAL NOTE  
ON THE REPORT

I.  THE GL EVENTS 
REPORTING 
APPROACH:

1. GENERAL INFORMATION

GL events has published CSR information in its management 
report since 2012. As from 2018, the CSR report is referred to 
as the "Statement of Non-Financial Performance". 

2. REPORTING PERIOD

Information published in this report relates to the 2019 financial 
year for the period running from 1 January to 31 December. 

3. BUSINESS MODEL:

GL events' CSR approach fully reflects the specific challenges 
of its activities and the Group business model. This business 
model is described in the section "Corporate profile" page 7.

II.  REPORTING 
BOUNDARY: 

1.  DETAILS ON THE ENVIRONMENTAL 
REPORTING SCOPE:

GL events Group's activities are organised into three business 
divisions: As the nature of these activities differs, the envi-
ronmental impacts are also not the same. It is accordingly 
necessary to provide clarifications regarding the reporting 
boundary adopted. For certain sites, information is not 
available. 

 — GL events Venues operates and markets event venues 
(exhibition centres, convention centres, reception or 
multi-purpose venues). In most cases it intervenes on behalf 
of local governments through public-private partnerships 
(délégations de service public) and concessions. The Venues 
business unit today has 50 sites worldwide representing 
total exhibition area of 710,000 sqm (excluding outside 
exhibition areas), 40 auditoriums with seating capacity 
for 300 to 13,000 people, and nearly 450 meeting rooms. 
This activity, in light of the volumes to be taken into 
account, generates significant amounts of waste and 
substantial energy and water consumption. 

 — GL events Live activities cover the provision of services 
for events: supplying temporary structures (tents, grand-
stands), audio-visual equipment, signage, stands, etc. 

For the Group's environmental reporting, the main 
logistics and warehousing sites of the Group are taken 
into account in France and other countries. 

 — GL events Exhibitions organises the Group's proprietary 
trade shows and consumer fairs. Environmental data 
relating to the staging of trade shows is not available. The 
management practices of the venues staging such events 
vary significantly (example: depending on the location 
where the venue is hosted, energy consumption may be 
invoiced to the organiser based on actual cost or on a 
fixed rate basis). These different types of management 
methods currently prevent the availability of sufficiently 
reliable consolidated data. For that reason, data for this 
division is not consolidated. 

2.  INFORMATION ON THE 
EMPLOYMENT REPORTING 
BOUNDARY: 

Headcount data concerns headcount for France and 
International operations. This covers fixed-term contracts 
(including work-study contracts and professional development 
contracts) and permanent contracts at 31 December 2019.
Information relating to new and departing employees 
concerns those on permanent contracts in France and 
other countries.
The age pyramid covers permanent employees for France.
Frequency, severity and absenteeism rates are published 
for the French reporting boundary. 

III.  ENVIRONMENTAL 
INDICATORS

1.  METHODOLOGICAL EXPLANATIONS 
AND LIMITATIONS

Direct and indirect energy consumption (excluding fuel): 
energy consumption is presented in MWh for the relevant 
reporting boundary. Selected data (energy, water) may be 
communicated on a year-on-year basis based on availability. 
Fuel consumption relates exclusively to the French reporting 
boundary. Specifically, fuel consumption is reported for the 
fleet of vehicles with authorised loaded weight of less than 
3.5 tonnes as well as the Lyons and Paris fleet of lorries (the 
Group's main logistics platforms in France). 
CO2 emissions: CO2 emissions correspond to emissions 
resulting from building energy consumption (Scope 1 and 
2 of BEGES) for French sites. Emission factors used in the 
calculation are derived from the Base Carbone® reference 

METHODOLOGY NOTE
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(2015 version) of the French Agency for Environment and 
Energy Management (ADEME). 
Water consumption: data reported (in m3) relates to water 
consumption of buildings. This includes consumption 
originating from groundwater extraction (use of heat pumps) 
for Eurexpo (Lyon).
Waste production: the production of waste is expressed in 
tons. We note that for certain sites of the Venues division, 
waste collection and processing services are assured by 
the local administration and for that reason data is either 
not available or only partially available. Certain volumes 
are estimated by applying ratios for average density (kg/l) 
according to the type of waste. This method introduces a 
high degree of uncertainty for the data.

IV.  EMPLOYMENT 
INDICATORS:

Employees: Headcount data concerns headcount for France 
and International operations. This covers fixed-term contracts 
(including work-study contracts and professional development 
contracts) and permanent contracts at 31 December 2019. 
This data also includes contracts of intermittent workers 
and hostesses.
The overall employment rate for disabled persons: the 
calculation of this figure is based on the total workforce 
in this category for the French reporting boundary. The 
overall unemployment rate includes both direct and indirect 
employment (tasks outsourced to the sheltered work sector). 
The rate presented in the report relates to 2018 as data for 
2019 was not yet available at the time of its publication. 
The frequency rate: the number of Lost Time Injuries (LTI) 
in relation to the number of hours worked multiplied by 
1000000. Commuting accidents are not taken into account 
for this calculation. Hours taken into account represent 
theoretical paid working hours. 
The severity rate: the number of lost work days due to 
occupational injuries in relation to the number of hours 
worked multiplied by 1,000. Lost workdays in 2018 due to 
occupational injuries occurring in 2017 are not taken into 
account.
Number of training hours: this data concerns training for 
the worldwide reporting boundary. 
Absenteeism rate: The absenteeism rate covers absences 
for the following reasons: sick leave and part-time for health 
reasons, lost time injuries and lay-offs. 
The turnover rate corresponds to the number of departing 
employees in year N divided by (N-1 headcount + N 
headcount)/2.

V.  ORGANISATION 
OF THE REPORTING:

1. GUIDELINES

GL events has implemented an internal reporting guideline 
defining the roles, responsibilities, indicators and their 
reporting boundaries and calculation method. 

2.  PROCESS FOR REPORTING AND 
CONSOLIDATING INFORMATION:

Environmental information is reported through operational 
and/or financial reporting lines. Environmental information 
is consolidated by the sustainable development department. 
The human resources department is responsible for reporting 
and consolidating employment-related data. Environmental 
data is reported through accounting channels on a quarterly 
basis or through a specific monthly balanced scorecard 
for entities within the ISO 14001 certification boundary. 
Social data within the French boundary is derived from the 
payroll application and its different components. Headcount 
data outside of France is collected on a quarterly basis to 
supplement this information. 

3. VERIFICATION OF DATA

Data checks are performed by persons responsible for each 
data set to the extent possible. Such verifications may take 
different forms: consistency checks, request for supporting 
data for qualitative information, internal audits (subsidiaries 
with a certified management system), detailed testing. 

VI.  EXTERNAL AUDITS 
OF DATA

GL events Group appointed Finexfi as an independent third-
party certified by COFRAC for the auditing of non-financial 
information. As this information is included in our report, 
there is no obligation to provide detailed disclosures on 
these indicators here and refer to our report.
A description of procedures implemented and the conclusions 
of the verifications are presented in the independent assurance 
report provided at the end of this document page 34.

METHODOLOGY NOTE
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VERIFYING AUDITORS’ REPORT
To the shareholders:

As requested by GL events (hereafter the “entity”) and in our 
capacity as independent assurance providers accredited 
by COFRAC, France’s accreditation body under No. 3-1081 
(for details on the scope of the accreditation refer to www.
cofrac.fr), we hereby present our consolidated non-financial 
performance statement (hereafter the "Statement") presented 
in the management report prepared for the period ended 
31 December 2019 in accordance with the provisions of 
article L. 225 102-1, R. 225-105 and R. 225-105-1 of the French 
commercial code.

THE ENTITY'S RESPONSIBILITY

The Board of Directors is responsible for issuing a Statement 
in accordance with the legal and regulatory provisions that 
includes a presentation of the business model, a description 
of the main non-financial risks, a presentation of the policies 
applied with regard to these risks and the results of these 
policies, including key performance indicators. 
The Statement was prepared by applying the entity's 
procedures (hereinafter the “Guidelines”), the main elements 
of which are presented in the Statement.

INDEPENDENCE AND 
QUALITY CONTROL

Our independence is defined by the provisions of Article 
L.822-11 of the French Commercial Code and the Code of 
Ethics (Code de Déontologie) of our profession. We have also 
implemented a quality control system comprising documented 
policies and procedures for ensuring compliance with the 
codes of ethics, professional doctrine and applicable legal 
and regulatory texts.

RESPONSIBILITY OF THE 
STATUTORY AUDITOR

Based on our work, our role is to formulate a reasoned 
opinion expressing moderate assurance as to:

 — the Statement’s compliance with the provisions of Article 
R. 225-105 of the French commercial code;

 — the fairness of the information provided in application 
of paragraph 3 of section I and II of Article R. 225-105 
of the French commercial code, namely the results of 
the policies, including key performance indicators, and 
the actions relating to the main risks (hereinafter the 
“Information”).

However, it is not our responsibility to express an opinion on:
 — the entity’s compliance with any other applicable legal 

and regulatory provisions, particularly those concerning 
the combating of corruption and tax evasion;

 — the conformity of products and services with applicable 
regulations.

NATURE AND SCOPE OF OUR WORK

Our work was carried out in accordance with the professional 
standards determining the means whereby the third party 
independent body is to perform its assignment as well as 
with the ISAE 3000 international standard for assurance 
engagements for non-financial information.
Our work was carried out over a period of approximately 11 
man-days between 14 February and 11 March 2020.
We conducted six meetings with persons responsible for 
the Statement.
We carried out checks allowing us to assess the Statement’s 
compliance with the legal and regulatory provisions and the 
fair presentation of the Information:

 — we took due note of the activity of all the businesses 
included in the consolidation scope, their exposure to 
the main social and environmental risks associated with 
this activity, and, where applicable, its effects as regards 
respect for human rights and the combating of corruption 
and tax evasion as well as of the policies deriving from 
them and their results;

 — we assessed the appropriateness of the Guidelines 
regarding their relevance, exhaustiveness, reliability, 
neutrality and comprehensibility, taking into account, 
where applicable, best practices in the sector;

 — we verified that the Statement covers each category of 
information provided for in section III of Article L. 225-102-1 
on social and environmental matters as well as respect 
for human rights and the combating of corruption and 
tax evasion;

 — we verified that the Statement presents the business 
model and the main risks related to the activity of all 
the entities included within the scope of consolidation, 
including, whenever relevant and proportionate, the risks 
engendered by business relations, products or services 
as well as the policies, reasonable diligence procedures 
and results, including key performance indicators;

 — we verified, whenever relevant to the main risks or policies 
presented, that the Statement presents the information 
provided for in section II of Article R. 225-105;

 — we assessed the processes used for identifying, ranking 
and validating the main risks;

 — we enquired as to the existence of procedures for internal 
control and risk management implemented by the entity;

 — we verified that the Statement includes a clear and 
reasoned explanation of the reasons justifying the absence 
of policy with regard to one or more of these risks;

 — we verified that the Statement covers the consolidated 
scope, i.e. all the companies included in the scope of 
consolidation in compliance with article L. 233-16 of the 
French commercial code, with the limits specified in 
the Statement;

 — we assessed the collection process implemented by 
the Company aimed at ensuring completeness and fair 
presentation of the Information;

 — for the key performance indicators and the other quantita-
tive results that we considered to be the most significant, 
we implemented:
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 — analytical procedures consisting in verifying the correct 
consolidation of collected data as well as the consistency 
of changes in them,

 — detailed tests based on sampling, consisting in verifying 
the proper application of definitions and procedures, and 
in reconciling data with supporting documents. This work 
was conducted with a selection of contributing entities1 and 
covers respectively 72 % and 44 % of the consolidated data 
of the key employment and environmental performance 
indicators and results selected for these tests2.

 — we consulted documentary sources and conducted 
interviews to corroborate the qualitative information 
(actions and results) that we considered most significant;

 — We assessed the overall consistency of the Statement in 
relation to our knowledge of the companies included in 
the scope of consolidation.

We consider that the work we carried out by exercising our 
professional judgement allows us formulate a conclusion 
of moderate assurance; a higher level of assurance would 
have required more extensive verification work.

Given the use of sampling techniques, and the other limits 
inherent to the operation of any information and internal 
control system, the risk of a material misstatement not being 
identified in the Statement cannot be completely eliminated.

CONCLUSION
Based on our work, and bearing in mind the scope of our responsibility, we did not observe any significant misstatement likely 
to call into question the statement of non-financial performance' conformity with the applicable regulatory provisions or the fair 
presentation of the Information, taken as a whole, in accordance with the Guidelines.

Lyon, 28 April 2020      

FINEXFI
Isabelle Lhoste
Partner

1. Divisions selected for the tests:
Employment and social reporting scope: Companies located in France
Environmental reporting scope: GL events Venues (Eurexpo Lyon, Grande Halle d’Auvergne, the Strasbourg Exhibition Centre and Convention Centre, 
CCIB, Lingotto Fiere, Hungexpo, the Caen Exhibition Centre and Convention Centre, the Reims Exhibition Centre and Convention Centre); GL events 
Live (Gonesse).
2. Employment, recruitment and dismissals, training, health and safety, general policy concerning environmental issues, climate change and the 
circular economy.

This is a free translation into English of the original report issued in the French language and it is provided solely for the convenience 
of English speaking users. This report should be read in conjunction with, and construed in accordance with, French law and 
professional standards applicable in France.




